
CAPITAL ARTISANS GUILD MARKET 
REGULATIONS AND POLICIES 

 
Sale Items and Marketing Information  
 

1. All articles for sale must be handcrafted by the Marketer (Guild member(s) and non-
members) whose names(s) and signature(s) appear on the market application. 

2. All products for sale must have been juried prior to the market. The Market Coordinator 
reserves the right to have those products that were not juried removed from the sale. 

3. Every marketer is responsible for adhereing to all Federal, Provincial, Municipal and 
Guild regulations and restrictions regarding their individual craft (stuffing labels, 
material labels, CSA approvals, food labeling, etc.) Failure to comply will result in 
immediate removal of all affected items from the market area. 

4. All articles for sale must have a visible price tag or sign indicating prices. Price 
“undercutting” is not an acceptable practice and will not be tolerated. Prices displayed 
at the beginning of the market are not to be altered during the market.  

5. Articles displayed but are not offered for sale, with the intent of promoting a craft, must 
be handcrafted by the marketer(s) whose name(s) and signature(s) appear on the 
market application. All advertisements should be only for items handcrafted by the 
marketer(s) and are not to include materials, tools or equipment. The Market 
Committee reserves the right to have those items it deems unsuitable removed from 
the market. 

6. No materials, tools, equipment, kits of any kind or live plants are to be offered for sale. 
7. Bags used in the course of a sale, may not have logos on them unless the logo belongs 

to the marketer. Reusing Wal-Mart, Loblaws and other company bags is not permitted.  
 
Booths  
 

1. Once you have been assigned your booth space, marketers are not to exchange booth 
locations without the approval of the Market Coordinator. The Market Coordinator 
attempts to satisfy all booth location preferences. The assignment of booths by the 
Market Coordinator are final. 

2. Marketers will be permitted to set-up their booths once the venue’s preliminary duties 
have been completed. Set-up time will be announced by the Market Coordinator in 
advance of the market.  

3. All booths must be completely set-up and occupied by 9:00 a.m. Saturday morning or 
the marketer may forfeit their booth space.  

4. Market checks begin at 9:15 a.m. Saturday morning.  
5. Under no circumstances are marketers to dismantle their booths or leave their booths 

until 4:15 p.m. (15 minutes after the announced closing time), or unless announced by 
the Market Coordinator or a member of the Executive Committee. 

6. Your booth and display should be a piece of craftsmanship in itself, reflecting positively 
on both you and the Guild. 



7. Booth sizes may vary depending on the venue and can range from 6ft deep to 13ft wide, 
to 8ft deep by 10ft wide. The actual booth size will be indicated by taping on the floor. 
Your booth also must not exceed 8ft in height and must not obstruct the view of other 
marketers.  

8. Each marketer must have their booth set-up completely within their designated space, 
this includes walk-in space for yourself and for your customers. The walk-in space must 
be of adequate size so it does not pose a hazard to either the public or other marketers.  

9. Marketers and anyone assisting them, whether they sit or stand, shall remain within 
their allotted booth space. 

10. The tape on the floor marking your booth space must be removed from the floor prior 
to the opening of the market.  

11. All tables must be covered on all visible sides with a display cover or tablecloth skirted 
to the floor. Such coverings must be in good taste and not made of plastic or paper. The 
Market Coordinator reserves the right to have any unsuitable coverings removed.  

12. If you require electricity for your booth, please ensure it does not exceed the standard 
150 W. Also remember to bring an extension cord that is 50-100 feet long to guarantee 
it will reach an outlet or power bar, and that the extension cord is taped down with duct 
tape and does not present a hazard to anyone. Also, please remember to remove the 
tape when cleaning up, prior to leaving the venue. 

 
Advertising  
 
The Guild uses post cards, emails, and social media as its primary means of publicity. Electronic 
copies of market advertising are available on the Guild website. Marketers are encouraged to 
share these and post them at your corner store or any other location where they will be seen. 
First, please ensure that you have permission to post them at same locations.  
 
The Guild will create posts and events on social media platforms to promote the markets. These 
can be accessed and used appropriately to promote the Guild’s markets by posting them to 
your own social media platforms (Facebook, Twitter, Instagram, etc.) It is recommended that 
you post and share as much as possible to ensure it is fresh in everyone’s mind.  
 
Emails will be distributed to clients who have voiced an interest in receiving them. These emails 
will be shared with you and you are encouraged to forward them to your own email 
distribution lists.  
 
Parking  
 
Marketers are to park their vehicles at the far end of the parking lot to leave room for customer 
parking at the main entrances. You can park at the main entrance to unload on Friday night or 
early Saturday morning. Once unloading is completed, please move your vehicle to the rear of 
the parking lot. Please respect the Loading Zones and other signs posted, as towing by the City 
of Ottawa may occur.  
 



Set-up  
 

1. Floor taping will begin Friday night at a time specified by the Market Coordinator.  
2. Venue set-up duties will begin after the taping is completed.  
3. Booths will be available to marketers Friday night once all venue set-up duties have 

been completed. The Market Coordinator will verify the time in advance of each market. 
Set-up can also be performed Saturday morning from 7:30-9:00 a.m. Must be completed 
for the market check at 9:15.  

4. Everyone must be out of the school by 9:00 p.m. Friday night, 5:00 p.m. on Saturday, 
and by 6:00 p.m. on Sunday night.  

5. On Sunday morning, the school will be open to marketers at 9:00 a.m. 
 
Insurance 
 
The Guild is covered by a liability insurance policy. Please report any potentially dangerous 
situations to the Market Coordinator or any member of the Executive Committee. This policy 
does not cover marketers’ inventory damaged due to fire, theft or damages of any kind.  
The Guild will not accept liability for personal property that has been lost, damaged or stolen. It 
is the responsibility of each marketer to safeguard their personal belongings. 4  
 
Market Tasks  
 

1. Each Guild member is required to perform at least one (1) market task. The tasks for 
each market are assigned by the Market Coordinator.  

2. Guild members are not to exchange tasks without the consent of the Market 
Coordinator.  

3. Guild members who fail to perform their tasks will be advised of their infraction and 
may be barred from future CAG markets. The CAG relies on the volunteer services of 
each member.  

 
CAG Policies  
 

1. The marketer(s) whose name(s) appear on the application should be present in their 
booth for the majority of each day of the market. It is understood that they can be 
absent from their booth in order to eat or perform assigned market tasks, but otherwise 
should be available.  

2. Marketers are encouraged to demonstrate at their booths, however such 
demonstrations must be approved in advance by the Market Coordinator. 
Demonstrations should be carried out in their own booth space and not interfere with 
other marketers or their customers.  

3. Commercial “storefront” names are not to be displayed or used in any way at the 
markets. This also includes the display of or handing out of such commercial business 
cards.  



4. Please direct anyone who would like more information on the Guild or interested in 
joining the Guild to the Member Services Chair.  

5. No smoking or drinking of alcohol is permitted anywhere in the school. This is a School 
Board Policy and must be respected. Food and drinks (of any kind) are not allowed in 
the gym. This policy must be followed. Failure to do so could result in the Guild losing 
the use of the school as a venue for future markets.  

6. No open flame including candles or lanterns is permitted at any time. This is a School 
Board Policy and a safety concern that must be followed.  

7. All other School Board Policies must be followed.  
8. The Guild reserves the right to refuse market space to anyone not complying with its 

regulations and policies. 


